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ABSTRACT 
 
The purpose of this research is to investigate the business strategy and performance in 
Small and Medium-Sized enterprises (SMEs). The research focused on SMEs because of 
the importance of SMEs in the economy and the high percentage of them in the 
Malaysian business population. The present research examined the relationship between 
entrepreneurial capability, growth strategy and SMEs business success. The 
entrepreneurial capability consisted of entrepreneurial self-efficacy and improvisational 
behaviour, and growth strategy included product development strategy, market 
penetration strategy and market development strategy. This research used a survey 
methodology, then analysed by using a descriptive analysis, correlation and regression 
analysis. Findings showed that each independent variable had mixed results on SMEs 
business success. This study contributed to the flow of RBV and provided important 
contributions for practitioners in developing policies and strategies for business success 
among SMEs in Malaysia. 
 
Keywords: entrepreneurial capability, entrepreneurial self-efficacy, improvisational 
behaviour, growth strategy, product development strategy, market penetration strategy, 
market development strategy, business success. 
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ABSTRAK 
 
Tujuan penyelidikan ini adalah untuk menilai strategi perniagaan dan prestasi dalam 
Perusahaan Kecil dan Sederhana (PKS). Penyelidikan ini memberi tumpuan kepada PKS 
kerana kepentingan PKS dalam ekonomi dan peratusan mereka yang tinggi dalam 
perniagaan di Malaysia. Penyelidikan sekarang menilai hubungan antara keupayaan 
keusahawanan dan strategi pertumbuhan ke atas kejayaan perniagaan PKS. Keupayaan 
keusahawan terdiri daripada keberkesanan kendiri keusahawanan dan penambahbaikan 
tingkah laku manakala strategi pertumbuhan termasuklah strategi pembangunan produk, 
strategi penembusan pasaran dan strategi pembangunan pasaran. Kajian ini menggunakan 
kaedah tinjauan, kemudian dianalisis dengan analisis deskriptif, analisis korelasi dan 
regresi. Dapatan menunjukkan bahawa setiap pembolehubah tidak bersandar mempunyai 
keputusan yang berbeza-beza ke atas kejayaan perniagaan PKS. Kajian ini telah 
menyumbang kepada aliran penyelidikan RBV dan memberikan sumbangan penting 
kepada pengamal industri dalam membangunkan dasar dan strategi untuk kejayaan 
perniagaan di kalangan PKS di Malaysia. 
 
Kata kunci: keupayaan keusahawanan, keberkesanan kendiri keusahawanan, 
penambahbaikan tingkah laku, strategi pertumbuhan, strategi pembangunan produk, 
strategi penembusan pasaran, strategi pembangunan pasaran, kejayaan perniagaan. 
 
 
 
 
 
  
iv 
  
ACKNOWLEDGEMENTS 
 
In the Name of Allah, the Most Forgiving, Most Merciful. All praise and gratitude be 
given to Allah, Lord of the Lords, for giving me such a great strength, patience, courage, 
and ability to complete this study. The completion of this study would not have been 
possible without the contribution of a number of people that help me to finish this 
research especially Miss Fatin and Miss Farhana. My deepest appreciation goes to Assoc. 
Prof. Dr. Darwina bt. Hj. Ahmad Arshad who has provided an unlimited amount of 
encouragement and professional support. An honest gratitude for my family and special 
thanks to my wife Hamidah Binti Zainal that always gives support and motivation to 
finish this study. A sincere appreciation to lecturers in Universiti Utara Malaysia who 
always gave a great support during this my study. Without their endless attention, care, 
encouragement and sacrifice, it would be hard for me to complete this study.   
 
Thank you. 
 
 
 
 
 
 
 
 
 
 
 
v 
  
TABLE OF CONTENTS 
 
CONTENTS                                                                                                              PAGE 
 
PERMISSION TO USE ................................................................................................................ i 
ABSTRACT ................................................................................................................................. ii 
ABSTRAK .................................................................................................................................. iii 
ACKNOWLEDGEMENTS ........................................................................................................ iv 
TABLE OF CONTENTS ..............................................................................................................v 
LIST OF FIGURE.........................................................................................................................x 
LIST OF TABLES ...................................................................................................................... xi 
LIST OF ABBREVIATIONS .................................................................................................... xii 
 
CHAPTER 1 .................................................................................................................................1 
INTRODUCTION ........................................................................................................................1 
1.1 Background of Study ......................................................................................................1 
1.2 Problem Statement .........................................................................................................4 
1.3 Research Questions ........................................................................................................7 
1.4 Research Objectives .......................................................................................................8 
1.5 Significance of the Study ...............................................................................................8 
1.6 Scope of the Study..........................................................................................................8 
vi 
  
1.7 Definition of Term .........................................................................................................9 
1.7.1 SME ............................................................................................................................9 
1.7.2  Business Success ........................................................................................................9 
1.7.3 Entrepreneurial Capability ..........................................................................................9 
1.7.4 Entrepreneurial Self-efficacy ....................................................................................10 
1.7.5 Improvisational Behaviour .......................................................................................10 
1.7.6 Growth Strategy ........................................................................................................10 
1.8 Organization of the Chapter .........................................................................................10 
 
CHAPTER 2 ...............................................................................................................................12 
LITERATURE REVIEW ...........................................................................................................12 
2.1 Introduction ..................................................................................................................12 
2.2 SMEs in Malaysia ........................................................................................................12 
2.3 Business Success ..........................................................................................................14 
2.4 Entrepreneurial Capability ...........................................................................................16 
2.4.1 Entrepreneurial Self-efficacy ....................................................................................18 
2.4.2 Entrepreneurial Improvisational Behaviour .............................................................19 
2.5 Growth Strategy ...........................................................................................................20 
2.5.1 Product Development Strategy .................................................................................21 
2.5.2 Market Penetration Strategy .....................................................................................21 
vii 
  
2.5.3 Market Development Strategy ..................................................................................22 
2.6 The Relationship between Entrepreneurial Capability and Business Success .............23 
2.7 The Relationship between Growth Strategy and Business Success .............................25 
2.8 Resource-Based View Theory ......................................................................................26 
2.9 Summary of the Chapter ..............................................................................................29 
 
CHAPTER 3 ...............................................................................................................................31 
RESEARCH METHODOLOGY................................................................................................31 
3.1 Introduction ..................................................................................................................31 
3.2 Theoretical Model ........................................................................................................31 
3.3 Hypotheses ...................................................................................................................32 
3.4 Research Design ...........................................................................................................33 
3.5 Sampling Procedure .....................................................................................................34 
3.6 Research Instrument .....................................................................................................35 
3.6.1 Measurement of Business Success Scale ..................................................................36 
3.6.2 Measurement of Entrepreneurial Capability .............................................................37 
3.6.3 Measurement of Growth Strategy .............................................................................39 
3.7 Data Collection Procedure ...........................................................................................41 
3.8 Data Analysis ...............................................................................................................41 
3.8.1 Descriptive Analysis .................................................................................................42 
viii 
  
3.8.2 Correlation Analysis .................................................................................................42 
3.8.3 Multiple Regression Analysis ...................................................................................42 
3.9 Summary of the Chapter ..............................................................................................43 
 
CHAPTER 4 ...............................................................................................................................44 
FINDINGS AND DISCUSSION ................................................................................................44 
4.1 Introduction ..................................................................................................................44 
4.2 Descriptive Analysis ....................................................................................................44 
4.2.1 Frequency Distribution .............................................................................................45 
4.3 Reliability Analysis ......................................................................................................48 
4.4 Correlation Analysis .....................................................................................................49 
4.5 Multiple Regression Analysis ......................................................................................50 
4.6 Hypotheses Testing ......................................................................................................52 
4.7 Summary of the Chapter ..............................................................................................54 
 
CHAPTER 5 ...............................................................................................................................55 
CONCLUSION AND RECOMMENDATION ..........................................................................55 
5.1 Introduction ..................................................................................................................55 
5.2 Recapitulation of the Study ..........................................................................................55 
5.3 Discussion ....................................................................................................................56 
ix 
  
5.3.1 Entrepreneurial Self-Efficacy and Business Success ...............................................56 
5.3.2 Growth Strategy and Business Success ....................................................................57 
5.4 Contribution of the Study .............................................................................................58 
5.5 Contribution to Body of Knowledge ............................................................................59 
5.6 Practical Implication ....................................................................................................59 
5.7 Limitations of the Study ...............................................................................................60 
5.8 Directions for Future Research ....................................................................................61 
5.9 Concluding Remarks ....................................................................................................61 
 
REFERENCES ...........................................................................................................................65 
APPENDIX A .............................................................................................................................77 
APPENDIX B .............................................................................................................................89 
 
  
x 
  
LIST OF FIGURE 
 
Figure 3.1 Relationship between Business Strategy and Growth Strategy ................................... 30 
 
  
xi 
  
LIST OF TABLES 
 
Table 1.1 Sectorial Contribution to GDP in 2015........................................................................... 3 
Table 3.1 Business Success Measurements .................................................................................. 34 
Table 3.2 Entrepreneurial Capability Measurement ..................................................................... 35 
Table 3.3 Growth Strategy Measurements .................................................................................... 38 
Table 4.1 Summary of Distributed Questionnaires....................................................................... 43 
Table 4.2 Position ......................................................................................................................... 43 
Table 4.3 Gender ........................................................................................................................... 43 
Table 4.4 Age ................................................................................................................................ 44 
Table 4.5 Company Established ................................................................................................... 44 
Table 4.6 Number of Employees .................................................................................................. 45 
Table 4.7 Sales Turnover .............................................................................................................. 45 
Table 4.8 Types of Industry .......................................................................................................... 46 
Table 4.9 Reliability Test .............................................................................................................. 47 
Table 4.10 Correlation Analysis ................................................................................................... 47 
Table 4.11 Analysis of Multiple Regression................................................................................. 48 
Table 4.12 Summary of Hypotheses Testing ................................................................................ 51 
  
xii 
  
LIST OF ABBREVIATIONS 
 
CEO  - Chief Executive Officer 
GDP  - Gross Domestic Product 
ICT  - Information Communication Technology 
MITI  - Ministry of International Trade and Industry 
MOSTI - Ministry of Science, Technology and Innovation 
RBV  - Resources Based View 
R&D  - Research and Development 
SME  - Small and Medium Enterprise
1 
  
CHAPTER 1 
INTRODUCTION 
 
1.1 Background of Study 
Many countries are focusing on entrepreneurial activities that drive the economy 
and provide job opportunities. According to Small Medium Enterprise (SME) 
Corporation Malaysia (2016), SME is a term used for segmenting businesses or 
firms which are somewhere between micro and large firms. Data from SME 
Annual report 2009/2010 showed that SMEs accounted for about 99% of total 
business establishments, 56% of total employment and 19% of the total exports of 
the country. However, the definition has expanded the edge of assembling firm 
turnover not surpasses RM50 million. 
All SMEs must be certified by Suruhanjaya Syarikat Malaysia and it excluded 
public-listed companies, member of public-listed companies, worldwide 
corporations, government-linked companies, Syarikat Menteri Kewangan 
Diperbadankan and state-owned enterprises. The new details of SME definition 
with a sales uprising of RM300,000. In specifications of employees, SME counted 
deriving out of 5 but not more than 200 of permanent employees.  
 
Malaysian SMEs are a vital component of the country’s economic development. 
Value added products from SMEs are expected to be worth RM 120 billion — or 
50 per cent of total production — in the manufacturing sector by 2020. Despite 
The contents of 
the thesis is for 
internal user 
only 
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Dear respondents, 
I am a MSc Management student from Universiti Utara Malaysia. I am conducting 
research on “The Business Strategy and Performance of SMEs in Malaysia”. I request 
you to participate in this study by answering the attached questionnaire that will hardly 
take10 minutes. 
The questionnaire is anonymous, and your response will be used for the academic 
research purpose only. If you have any questions or concerns about the questionnaire or 
about participating in this study, you may contact me at rns_agro@hotmail.com., you 
can also request for research findings through same email address. 
Thanks for your cooperation. 
Sincerely,                                                                                                                                                                                                     
………………………………… 
Ahmad Rafiq Bin Muda 
Msc management 
School of Business Management 
College of Business 
Universiti Utara Malaysia                                               
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Responden yang dihormati, 
 
Saya seorang pelajar Pengurusan MSc dari Universiti Utara Malaysia. Saya sedang 
menjalankan penyelidikan mengenai "Strategi Perniagaan dan Prestasi PKS di 
Malaysia". Saya meminta anda untuk mengambil bahagian dalam kajian ini dengan 
menjawab soal selidik yang dilampirkan yang tidak akan mengambil masa 10 minit. 
Soal selidik adalah tanpa nama, dan respons anda akan digunakan untuk tujuan 
penyelidikan akademik sahaja. Sekiranya anda mempunyai sebarang pertanyaan atau 
kebimbangan mengenai soal selidik atau mengenai penyertaan dalam kajian ini, anda 
boleh menghubungi saya di rns_agro@hotmail.com., Anda juga boleh meminta 
penemuan penyelidikan melalui alamat e-mel yang sama. 
 
Terima kasih atas kerjasama anda. 
 
Yang ikhlas, 
 
………………………………… 
Ahmad Rafiq Bin Muda 
Msc management 
School of Business Management 
College of Business 
Universiti Utara Malaysia                                               
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Section A: Demographic / Demografi 
 
Please tick (√) in the appropriate box / Sila tandakan di petak yang berkenaan. 
 
1. Your position / Posisi anda: 
□ Owner / Pemilik 
□ CEO / Ketua Pegawai Eksekutif 
□ Senior Manager / Pengurus Kanan 
□ Manager / Pengurus 
□ Other(please specify) / Lain-lain (sila nyatakan):_______________________ 
2. Gender / Jantina 
□  Male / Lelaki 
□  Female / Perempuan 
3. Your Age/Umur anda 
□  21 - 25                                                     □  26 – 30 
□  31 – 35                                                    □  36 – 40    
□  41 – 45                                                    □  46 - 50 
□  More than/melebihi 50                       
4. How long your company has been established / Berapa lama syarikat anda 
beroperasi? 
□  Less than / kurang dari 5 years / tahun    
□  11 – 15 years / tahun 
□  More than / melebihi 20 years / tahun    
□  5 - 10 years / tahun    
□  16 – 20 years / tahun    
□  >  20 years / tahun    
5. How many permanent employees does your company hire? / Berapa jumlah 
pekerja tetap 
di syarikat anda? 
□  <5 employees / pekerja    
□  5 - 49 employees / pekerja    
□  101 - 150 employees / pekerja    
□  50 - 100 employees / pekerja    
□  151 - 200 employees / pekerja   
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□  > 200 employees / pekerja    
  
6. How much does your company sales turnover for one year? / Berapa jumlah 
perolehan jualan anda setahun? 
 
□  Below / Bawah RM 50,000                 □  RM 50,001 – RM 100,000  
□  RM 100,001 – RM 500,000               □  Above / Atas  RM 500,001 
7. Please select the type of industry which most closely represents your company / 
Sila pilih jenis industri yang paling sesuai untuk mewakili syarikat anda. 
 
□  Automotive & Component Parts / Bahagian Automotif & Komponen 
□  Building Materials & Related Products / Bahan Bangunan & Produk Berkaitan 
□  Chemical & Plastic Products / Produk Kimia & Plastik  
□  Electrical & Electronics Products / Produk Elektrik & Elektronik  
□  Food, Beverages and Tobacco / Makanan, Minuman dan Tembakau 
□  Furniture & Wood Related Products /  Perabot & Produk Berkaitan Kayu  
□  Household Appliances / Perkakas rumah 
□  Industrial & Engineering Products/ Industri & Produk Kejuruteraan 
□  Iron & Steel Products / Produk Besi & Keluli 
□  Packaging, Labeling & Printing / Pembungkusan, Pelabelan & Percetakan 
□ Pharmaceutical, Medical Equipment, Cosmetics, Toiletries & Household / 
Farmaseutikal, Peralatan Perubatan, Kosmetik, Kelengkapan Mandi dan Isi Rumah 
□  Rubber Products / Produk Getah 
□  Textiles & Wearing Apparel / Tekstil & Pakaian 
□  Others / Lain-lain: ______________________ 
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Section B: Growth Strategies/Strategi Pertumbuhan 
 
Please circle 1= strongly disagree, 2= disagree, 3= mildly disagree, 4= Niether agree nor 
disagree, 5= mildly agree, 6= agree, 7= strongly agree 
Sila Bulatkan 1=sangat tidak setuju, 2=tidak setuju, 3=sedikit tidak setuju, 4=tidak pasti, 
5=sedikit setuju, 6=setuju, 7=sangat setuju 
 
A. Growth strategy/Strategi Pertumbuhan 
The following statements describe the strategy growth in your organization./ 
Penyataan berikut menerangkan perlaksanaan strategi pertumbuhan di organisasi 
anda. 
1. We achieved high growth by identifying new 
markets for new but related product./ Kami 
mencapai pertumbuhan yang tinggi dengan 
mengenal pasti pasaran baru untuk produk 
baru tetapi berkaitan. 
1 
 
2 
 
3 
 
4 
 
5 
 
6 7 
2. Our product development strategy targets a 
specific group of people./ Strategi 
pembangunan produk kami mensasarkan 
kumpulan orang tertentu. 
1 2 3 4 5 6 7 
 
3. We have evolved from our main core activity 
into more complex business since we 
embarked on product development strategy./ 
Kami telah berkembang dari aktiviti utama 
kami menjadi perniagaan yang lebih kompleks 
sejak kami memulakan strategi pembangunan 
produk. 
1 2 3 4 5 6 7 
4. Our firm has penetrated deeper into the 
markets to capture a larger share of the 
market./ Firma kami telah menembusi pasaran 
dengan lebih mendalam untuk menguasai 
sebahagian besar pasaran. 
1 2 3 4 5 6 7 
5. We have increased the firm’s existing share of 1 2 3 4 5 6 7 
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product and markets as a way of market 
penetration strategy./ Kami telah 
meningkatkan bahagian produk dan pasaran 
sedia ada sebagai strategi penembusan 
pasaran. 
6. We have improved our product and services 
by branding, labeling and packaging to attract 
various market segment./ Kami telah 
meningkatkan produk dan perkhidmatan kami 
dengan penjenamaan, pelabelan dan 
pembungkusan untuk menarik pelbagai 
segmen pasaran. 
1 2 3 4 5 6 7 
7. We have increased sales by selling present 
products in the new market./ Kami telah 
meningkatkan jualan dengan menjual produk 
sekarang di pasaran baru 
1 2 3 4 5 6 7 
8. Through market development we remain 
competitive and grow in the markets./ Melalui 
pembangunan pasaran, kami kekal berdaya 
saing dan berkembang di pasaran 
1 2 3 4 5 6 7 
9. We have improved our products by branding, 
labeling and packaging so as to attract new 
customers in the new market./ Kami telah 
meningkatkan produk kami dengan 
penjenamaan, pelabelan dan pembungkusan 
untuk menarik pelanggan baru di pasaran 
baru. 
1 2 3 4 5 6 7 
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Section B: Entrepreneurial Capability 
 
Please circle 1= strongly disagree, 2= disagree, 3= mildly disagree, 4= Niether agree nor 
disagree, 5= mildly agree, 6= agree, 7= strongly agree 
Sila Bulatkan 1=sangat tidak setuju, 2=tidak setuju, 3=sedikit tidak setuju, 4=tidak pasti, 
5=sedikit setuju, 6=setuju, 7=sangat setuju 
 
 
I have the ability to ….. 
Saya berkeupayaan untuk….. 
1. Brainstorm (come up with) a new idea for a product or 
service./Membuahkan idea baru untuk produk dan servis.  
1 
 
2 
 
3 
 
4 
 
5 
 
6 7 
 
2. Identify the need for a new product or service. / Mengenal 
pasti akan kehendak untuk produk terbaru atau servis. 
1 2 3 4 5 6 7 
3. Design a product or service that will satisfy customer needs 
and wants. / Mencipta produk atau servis yang dapat 
memenuhi kemahuan dan kehendak pelanggan. 
1 2 3 4 5 6 7 
4. Estimate customer demand for a new product or service./ 
Menganggar kehendak pelanggan untuk produk atau servis 
terbaru. 
1 2 3 4 5 6 7 
5. Determine a competitive price for a new product or service. 
/ Menetapkan harga yang kompetitif untuk produk atau 
servis baru. 
1 2 3 4 5 6 7 
6. Design an effective marketing/advertising campaign for a 
new product or service. / Menghasilkan kempen 
pemasaran dan pengiklanan yang berkesan untuk produk 
atau servis baru. 
1 2 3 4 5 6 7 
7. Get others to identify with and believe in my vision and 
plans for a new business. / Melibatkan semua pihak dalam 
mengenal pasti dan mempercayai visi dan perancangan 
saya untuk perniagaan baru. 
1 2 3 4 5 6 7 
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8. Clearly and concisely explain verbally or in writing my 
business idea in everyday terms. / Memberi penerangan 
secara jelas akan idea perniagaan dalam semua terma. 
1 2 3 4 5 6 7 
9. Supervise employees efficiently. / Menyelia pekerja secara 
berkesan. 
1 2 3 4 5 6 7 
10. Delegate tasks and responsibilities to employees. / 
Mendelegasikan tugas dan tanggungjawab kepada pekerja. 
1 2 3 4 5 6 7 
11. Deal effectively with day-to-day problems and crises.  / 
Menguruskan masalah dan krisis harian secara berkesan. 
1 2 3 4 5 6 7 
12. Inspire, encourage, and motivate my employees. / Memberi 
inspirasi, galakan dan motivasi kepada pekerja. 
1 2 3 4 5 6 7 
13. Maintain the financial records of my business. / Menyusun 
dan menyemak rekod kewangan perniagaan. 
1 2 3 4 5 6 7 
14. Manage the financial assets of my business. / Mengurus 
aset kewangan perniagaan saya. 
1 2 3 4 5 6 7 
15. I deal with unanticipated activity immediately. /Saya 
menguruskan aktiviti yang tidak di jangka dengan segera. 
1 2 3 4 5 6 7 
16 I adjust effectively and intelligently to new product / 
services development or changing circumstances. /Saya 
menyelaras pembangunan atau penukaran produk baru 
atau servis secara efektif dan bijaksana. 
1 2 3 4 5 6 7 
17. I try new approaches to solve problems. /Saya mencuba 
pendekatan baru untuk menyelesaikan masalah. 
1 2 3 4 5 6 7 
18. I respond in the moment to unexpected problems. /Saya 
bertindak balas dengan segera terhadap masaalah yang di 
luar jangka.  
1 2 3 4 5 6 7 
19.  I take risks in term of producing new idea. /Saya 
mengambil risiko dalam menghasilkan idea baru. 
1 2 3 4 5 6 7 
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20. I demonstrate originality in my work. /Saya mempamerkan 
keaslian dalam kerja saya. 
1 2 3 4 5 6 7 
21. I identify opportunity for new work process. /Saya 
mengenal pasti proses baru dalam kerja. 
1 2 3 4 5 6 7 
22. I get a lot of support from my team if I want to try new ways 
of doing things. / Saya mendapat sokongan daripada 
pasukan saya sekiranya saya ingin mencuba cara baru 
untuk melakukan sesuatu. 
1 2 3 4 5 6 7 
23. I do things in a different way./ Saya melakukan sesuatu 
perkara dengan cara tersendiri. 
1 2 3 4 5 6 7 
24. I am willing to try new ways of doing things and seek 
unusual and novel solutions./ Saya bersedia mencuba 
cara-cara baru untuk melakukan sesuatu perkara dan 
mencari penyelesaian yang luar biasa dan baharu. 
1 2 3 4 5 6 7 
25. I think and behave in original and novel ways./ Saya berfikir 
dan bertindak dalam cara yang asli dan baharu. 
1 2 3 4 5 6 7 
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Section C: Business Success 
Please circle 1= strongly disagree, 2= disagree, 3= mildly disagree, 4= Niether agree nor 
disagree, 5= mildly agree, 6= agree, 7= strongly agree 
Sila Bulatkan 1=sangat tidak setuju, 2=tidak setuju, 3=sedikit tidak setuju, 4=tidak pasti, 
5=sedikit setuju, 6=setuju, 7=sangat setuju 
Section C: Performance measures / Ukuran Pencapaian 
The following statements describe the strategy growth in your organization./ 
Penyataan berikut menerangkan perlaksanaan strategi pertumbuhan di organisasi anda. 
1. Sales are increasing in my business. / Jualan perniagaan 
saya meningkat. 
1 
 
2 
 
3 
 
4 
 
5 
 
6 7 
2. Profits are increasing in my business. / Keuntungan 
perniagaan saya meningkat. 
1 2 3 4 5 6 7 
3. My business has been observing overall growth. / Perniagaan 
saya menunjukkan peningkatan keseluruhan. 
1 2 3 4 5 6 7 
4. My business has low debt levels. / Perniagaan saya 
mempunyai hutang yang rendah. 
1 2 3 4 5 6 7 
5. Overall, the financial condition of the business is satisfactory. 
/ Kedudukan kewangan perniagaan saya secara keseluruhan 
memuaskan. 
1 2 3 4 5 6 7 
6. My business creates more jobs for local community. / 
Perniagaan saya menawarkan peluang pekerjaan kepada 
warga tempatan. 
1 2 3 4 5 6 7 
7. My business obtains customer trust and confidence. / 
Perniagaan saya mendapat kepercayaan dan keyakinan dari 
pelanggan. 
1 2 3 4 5 6 7 
8. My business is contributing to the community development. / 
Perniagaan saya menyumbang kepada pembangunan 
setempat 
1 2 3 4 5 6 7 
9. My business has satisfied customers. / Pelanggan saya 
berpuas hati dengan khidmat yang saya berikan 
1 2 3 4 5 6 7 
10.  Overall, my business is performing well. / Pada 
keseluruhannya, prestasi perniagaan saya dalam keadaan 
yang baik. 
1 2 3 4 5 6 7 
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Thank you for your co-operation 
 
Name   : 
___________________________________________________________________ 
Organization  : 
___________________________________________________________________ 
Address : 
___________________________________________________________________ 
    
___________________________________________________________________ 
Phone  : 
___________________________________________________________________ 
E-mail  : 
__________________________________________________________________ 
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APPENDIX B 
 
 
            APPENDIX B 
1. Outliers 
2. Normality Test 
3. Factor Analysis 
4. Reliability Analysis 
5. Descriptive Analysis 
6. Correlation Analysis 
7. Multiple Regression 
8. Scatterplot 
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Frequencies 
 
 
Frequency Table 
 
Position 
 Frequency Percent Valid Percent Cumulative Percent 
Valid 
Owner 49 46.7 46.7 46.7 
Manager 56 53.3 53.3 100.0 
Total 105 100.0 100.0  
 
 
Gender 
 Frequency Percent Valid Percent Cumulative Percent 
Valid 
Male 40 38.1 38.1 38.1 
Female 65 61.9 61.9 100.0 
Total 105 100.0 100.0  
 
 
 
Statistics 
 Position Gender Age Operation Employees Sales turnover Industry 
N 
Valid 105 105 105 105 105 105 105 
Missing 0 0 0 0 0 0 0 
Mean 2.6000 1.6190 4.0762 1.7333 1.7333 2.6476 5.3048 
Median 4.0000 2.0000 4.0000 2.0000 2.0000 3.0000 5.0000 
Mode 4.00 2.00 4.00 2.00 2.00 3.00 5.00 
Std. Deviation 1.50384 .48795 1.08038 .60870 .44434 .51852 1.38761 
Variance 2.262 .238 1.167 .371 .197 .269 1.925 
Skewness -.136 -.497 -.061 .209 -1.071 -.200 -1.116 
Std. Error of Skewness .236 .236 .236 .236 .236 .236 .236 
Kurtosis -2.020 -1.787 -.216 -.553 -.871 -1.040 2.517 
Std. Error of Kurtosis .467 .467 .467 .467 .467 .467 .467 
Minimum 1.00 1.00 2.00 1.00 1.00 2.00 1.00 
Maximum 4.00 2.00 6.00 3.00 2.00 4.00 7.00 
Sum 273.00 170.00 428.00 182.00 182.00 278.00 557.00 
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Age 
 Frequency Percent Valid Percent Cumulative Percent 
Valid 
26-30 10 9.5 9.5 9.5 
31-35 15 14.3 14.3 23.8 
36-40 49 46.7 46.7 70.5 
41-45 19 18.1 18.1 88.6 
46-50 12 11.4 11.4 100.0 
Total 105 100.0 100.0  
 
 
Operation 
 Frequency Percent Valid Percent Cumulative Percent 
Valid 
Less than 5 37 35.2 35.2 35.2 
11-15 59 56.2 56.2 91.4 
More than 20 9 8.6 8.6 100.0 
Total 105 100.0 100.0  
 
 
Employees 
 Frequency Percent Valid Percent Cumulative Percent 
Valid 
<5 28 26.7 26.7 26.7 
5-49 77 73.3 73.3 100.0 
Total 105 100.0 100.0  
 
 
Salesturnover 
 Frequency Percent Valid Percent Cumulative Percent 
Valid 
50001-100000 39 37.1 37.1 37.1 
100001-500000 64 61.0 61.0 98.1 
>500001 2 1.9 1.9 100.0 
Total 105 100.0 100.0  
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CORRELATIONS 
  /VARIABLES=MEANPD MEANMP MEANMD MEANESE MEANIMP MEANBS 
  /PRINT=TWOTAIL NOSIG 
  /MISSING=PAIRWISE. 
 
 
Correlations 
 
 
 
 
 
 
 
 
 
 
 
 
Correlations 
 MEANPD MEANMP MEANMD MEANESE MEANIMP MEANBS 
MEANPD 
Pearson Correlation 1 .306** .576** .632** .462** .291** 
Sig. (2-tailed)  .002 .000 .000 .000 .003 
N 105 105 105 105 105 105 
MEANMP 
Pearson Correlation .306** 1 .183 .828** .835** .374** 
Sig. (2-tailed) .002  .061 .000 .000 .000 
N 105 105 105 105 105 105 
MEANMD 
Pearson Correlation .576** .183 1 .429** .300** .564** 
Sig. (2-tailed) .000 .061  .000 .002 .000 
N 105 105 105 105 105 105 
MEANESE 
Pearson Correlation .632** .828** .429** 1 .862** .539** 
Sig. (2-tailed) .000 .000 .000  .000 .000 
N 105 105 105 105 105 105 
MEANIMP 
Pearson Correlation .462** .835** .300** .862** 1 .635** 
Sig. (2-tailed) .000 .000 .002 .000  .000 
N 105 105 105 105 105 105 
MEANBS 
Pearson Correlation .291** .374** .564** .539** .635** 1 
Sig. (2-tailed) .003 .000 .000 .000 .000  
N 105 105 105 105 105 105 
**. Correlation is significant at the 0.01 level (2-tailed). 
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REGRESSION 
  /DESCRIPTIVES MEAN STDDEV CORR SIG N 
  /MISSING LISTWISE 
  /STATISTICS COEFF OUTS R ANOVA COLLIN TOL CHANGE ZPP 
  /CRITERIA=PIN(.05) POUT(.10) 
  /NOORIGIN 
  /DEPENDENT MEANBS 
  /METHOD=ENTER MEANPD MEANMP MEANMD MEANESE MEANIMP 
  /SCATTERPLOT=(*ZRESID ,*ZPRED) 
  /RESIDUALS DURBIN HISTOGRAM(ZRESID) NORMPROB(ZRESID). 
 
 
Regression 
Descriptive Statistics 
 Mean Std. Deviation N 
MEANBS 4.8000 .99044 105 
MEANPD 5.2635 .99967 105 
MEANMP 5.1587 .85121 105 
MEANMD 5.1429 .98910 105 
MEANESE 5.2571 .63159 105 
MEANIMP 5.1850 .83062 105 
 
 
Correlations 
 MEANBS MEANPD MEANMP MEANMD MEANESE MEANIMP 
Pearson Correlation 
MEANBS 1.000 .291 .374 .564 .539 .635 
MEANPD .291 1.000 .306 .576 .632 .462 
MEANMP .374 .306 1.000 .183 .828 .835 
MEANMD .564 .576 .183 1.000 .429 .300 
MEANESE .539 .632 .828 .429 1.000 .862 
MEANIMP .635 .462 .835 .300 .862 1.000 
Sig. (1-tailed) 
MEANBS . .001 .000 .000 .000 .000 
MEANPD .001 . .001 .000 .000 .000 
MEANMP .000 .001 . .031 .000 .000 
MEANMD .000 .000 .031 . .000 .001 
MEANESE .000 .000 .000 .000 . .000 
MEANIMP .000 .000 .000 .001 .000 . 
N 
MEANBS 105 105 105 105 105 105 
MEANPD 105 105 105 105 105 105 
MEANMP 105 105 105 105 105 105 
MEANMD 105 105 105 105 105 105 
MEANESE 105 105 105 105 105 105 
MEANIMP 105 105 105 105 105 105 
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Variables Entered/Removed
a 
Model Variables Entered Variables Removed Method 
1 
MEANIMP, MEANMD, 
MEANPD, MEANMP, 
MEANESEb 
. Enter 
a. Dependent Variable: MEANBS 
b. All requested variables entered. 
 
 
 
ANOVA
a 
Model Sum of Squares df Mean Square F Sig. 
1 
Regression 70.949 5 14.190 45.212 .000b 
Residual 31.071 99 .314   
Total 102.020 104    
a. Dependent Variable: MEANBS 
b. Predictors: (Constant), MEANIMP, MEANMD, MEANPD, MEANMP, MEANESE 
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